
C r e a t i v e  S e r v i c e s

T i f f a n i  B o g d a

A s s o c i a t e  D i r e c t o r  o f  C r e a t i v e  S e r v i c e s   |   Fe b .  2 0 2 4  -  P re s e nt

A s s i s t a n t  D i r e c t o r  o f  C r e a t i v e  S e r v i c e s   |   D e c .  2 0 1 9  -  Fe b .  2 0 2 4

G r a p h i c  D e s i g n e r   |   S e pt .  2 0 1 8  -  D e c .  2 0 1 9

R i d e r  U n i v e r s i t y  ( L a w r e n c e v i l l e ,  N e w  J e r s e y ) 

Provide strategic creat ive direct ion and oversee visual communicat ions across al l 

university departments to ensure cohesive,  h igh-qual i ty brand expression.  Lead 

and mentor design staff ,  manage external partners,  and uphold brand ident i ty 

standards.  Collaborate with Admissions and Enrol lment Management to develop 

targeted,  h igh-impact market ing mater ials that strengthen brand vis ibi l i ty and 

support  recruitment,  retent ion,  and advancement goals .  Elevate design excellence 

across campaigns,  publ icat ions,  and major university events .

Fr e e l a n c e  D e s i g n e r   |   Ju n e  2 0 1 8  -  S e pt .  2 0 1 8

S e n i o r  G r a p h i c  D e s i g n e r   |   S e pt .  2 0 1 5  -  Fe b .  2 0 1 8

Fo x  R u n  B r a n d s  ( P h i l a d e l p h i a ,  P e n n s y l v a n i a ) 

Demonstrated deep understanding of market v isual trends to prepare graphic 

designs and artwork for Fox Run Brands packaging,  website and social media,  as 

well as other digital and pr int  col lateral projects to attract consumers,  revenue, 

and business growth.  Creat ively managed expert  knowledge of competit ive design 

methods,  systems,  and visual strategies.

Leveraged superior design and concept development ski l ls  to translate messages 

into effect ive,  attent ion-gett ing visual packaging design solut ions for 15 brands. 

Worked closely with US & China vendors and aided with packaging die-l ines,  whi le 

also creat ing specialty packaging for major brand pr ivate label cl ients (Wil l iams 

Sonoma, Crate & Barrel ,  and Wal-Mart) .

G r a p h i c  /  P ro d u c t i o n  D e s i g n e r  |   Ma rc h  2 0 1 3  -  Fe b .  2 0 1 4

C o n t r a c t  G r a p h i c  /  P ro d u c t i o n  D e s i g n e r  |   May -  Ju ly 2 0 1 2

Le a g u e  C o l l e g i a te  O u t f i t te r s  ( B r i d g e p o r t ,  P e n n sy lva n i a ) 

Demonstrated expert ise in color separat ion techniques for product ion, 

photography edit ing and post product ion,  whi le creat ing synergies between 

innovat ion,  creat iv i ty ,  and business sense.

Creat ively managed setups of artwork for cl ient approvals ,  designed concept 

approval sheets,  and f i les for pr int ;  created new custom template designs,  along 

with catalogs,  lookbooks,  and training handbooks.

Re t a i l  D e s i g n  A s s i s t a n t   |   Fe b .  2 0 1 4  -  S e pt .  2 0 1 5

P ro d u c t  D eve l o p m e n t  &  D e s i g n  I n t e r n   |   D e c .  2 0 1 2  -  Ma rc h  2 0 1 3

G r a p h i c  D e s i g n  I n t e r n   |   O c t .  2 0 1 2  -  D e c .  2 0 1 2

P e n n sy lva n i a  Ho r t i c u l t u ra l  S o c i e t y  ( P h i l a d e l p h i a ,  P e n n sy lva n i a ) 

Assisted with retai l designs for successful execut ion of America’s largest and 

longest-running hort icultural event ,  Pop Up Gardens,  and Pop Up Hol iday Stores. 

Worked closely with the Director of Merchandise to promote an emphasis on 

mobile retai l ,  graphic design,  product design,  and special events .

Managed a ful l range of packaging,  merchandis ing,  and store layout and design. 

Traveled to mult iple gift  shows to research new and upcoming products for the 

year and process PO’s for the company. 

A c co m p l i s h e d  c r e at i v e  l e a d e r 

w i t h  ex t e n s i v e  ex p e r i e n c e  i n 

g ra p h i c  d e s i g n ,  b ra n d  s t ra t e g y , 

a n d  v i s u a l  co m m u n i c at i o n . 

P rov e n  s u c c e s s  i n  l e a d i n g  a n d 

m e nto r i n g  d e s i g n  t e a m s  to 

d ev e l o p  i n n ovat i v e ,  co h e s i v e , 

a n d  o n - b ra n d  c r e at i v e 

s o l u t i o n s  t h at  s t r e n g t h e n 

b ra n d  i d e nt i t y ,  e n h a n c e 

m a r k et i n g  c a m p a i g n s ,  a n d 

a d va n c e  o r g a n i z at i o n a l  g o a l s .
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Monmouth University 
2007-2011

856-366-4302

t iff.bogda@gmail .com

tiffanibogdadesign.com
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